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Course Syllabus SEMESTERS
Course: ARCH-415 Design Management
Department: Design

Host Institution: University of Nicosia, Nicosia, Cyprus

Course Summary |

Course Code Course Title Recommended Credit Hours
ARCH-415 Design Management 3
Semester Offered Contact Hours Prerequisites
Please contact us 42-45 Senior Standing
Department Level of Course Language of Instruction
Design Upper Division English

Course Description

Design management bridges the gap between management and creativity. The Design manager has a practical
knowledge of the creative process - its thinking and control and is able to apply management principles to ensure
that corporate design activities meet the business' objectives. Design managers work to improve the image,
performance and profits of industry through effective use of design. Media Arts and Design Management is a
challenging course that integrates design, business and management issues through a wide range of projects
including many 'live' projects with the industry.

Prerequisites

Senior Standing

Topic Areas

Management Techniques, Idea Generation and Creativity; Advertising and Promotional Strategies; Creative
Direction; are topics that will enable students to understand the nature of change, to identify new and emerging
opportunities, adapt and create innovative solutions to a wide range of design problems. During the course students
develop a theoretical understanding of the role of design in economic performance through the practical experience
of creating and managing a wide range of design solutions.
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